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FOR IMMEDIATE RELEASE

Downtown Napa Offers Virtual Wine and Culinary Experiences 

NAPA, Calif., April 7, 2020 – Downtown Napa has a reputation of being a world-class, walkable destination for premier dining and wine tasting, and many local businesses are now offering free virtual experiences. While travelers aren’t able to visit Downtown Napa right now, they can still experience what it’s like to uncork a different side of Napa Valley from the comfort of their home.

Virtual Wine Tastings:
Acumen Wine will be featured in a virtual tasting on CellarPassTV April 16 at 6 p.m. The online event will include lively conversations and a guided tasting of three Acumen wines. 

JaM Cellars is hosting Virtual Happy Hours daily at 4 p.m. via Zoom. Each tasting will feature a new topic and special guest, including live-streamed musical JaMSessions.

John Anthony Wines is hosting a series of Open That Bottle Facebook Lives including side-by-side tastings of wines, featuring a different type every week. Virtual tastings take place Fridays at 4 p.m. 

Many local tasting rooms are also offering online wine specials and free local delivery. 

Virtual Culinary Experiences:
The Culinary Institute of America at Copia is offering a free 30-day membership via DISH. The platform features online demonstrations with CIA chefs, special interviews with instructors, technique tutorials, CIA tested and approved recipes, e-books and more. 

Feast It Forward, a charitably minded showroom with 16 tasting rooms and a live studio, is hosting Kids Kitchen Recess. The Facebook Live series airs every Wednesday and features founder Katie Hamilton Shaffer and her 6-year-old and 3-year-old daughters sharing crafty ideas, cooking tips, interactive worksheets, local restaurant delivery options and reviews. Travelers can also take a virtual 3D tour of the venue to imagine what a trip here is like.

Vista Collina Resort is hosting an Easter Brunch Live Cooking Class on Facebook April 11 at 1 p.m. Chef Mackenzie Rupp will lead participants through a three-course meal paired with Trinitas Cellars wines. The free class also provides recipe cards and a shopping list. Participants can purchase a set of wines to be delivered before the class. 

For other virtual experiences and inspiration for future trips, including information on lodging, dining, wine and beer tastings, shopping and things to do, visit www.donapa.com/virtual. 



ABOUT NAPA TOURISM IMPROVEMENT DISTRICT
Created in 2010, the Napa Tourism Improvement District (TID) is the official destination marketing organization for the City of Napa. With a mission to increase overnight visitation and improve local economy, the Napa TID promotes nearly 45 hotels and bed and breakfast properties, premier dining, wine tasting, shopping and local entertainment. The Napa TID utilizes its website (DoNapa.com), participates in the creation of local events and develops targeted marketing programs that drive overnight stays during the off-season and mid-week occupancy throughout the year.
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